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Santiago Canyon College 
Student Services 

Student Learning Outcomes Annual Report 2012-2013 
 

1. Student Health and Wellness Services 

2. Program-Department Mission Statement: 
 “Provide health services and education for students to make healthy choices regarding their minds, 
bodies, and behaviors, enabling them to pursue their educational goals.” 

 
Student Learning Outcomes Statement;                                                                                                                   
SCC students who are engaged in and exposed to normative social messages about high risk alcohol 
use, through the “Less than You Think” Media Campaign, will demonstrate an increased awareness 
regarding the negative consequences of overconsumption of alcohol. 
                                                                 

3. Methods: 
 

a. Overview; During fall 2012, a collaborative program between the County of Orange Health Care 
Agency Alcohol and Drug Education and Prevention Team (ADEPT) and Santiago Canyon 
College Student Health Services was created.  Together implementation of a normative media 
messaging campaign known as “Less Than U Think” (LTUT) was instituted over eight weeks. 
LTUT was implemented to educate students on the definition of binge drinking as well as to 
increase student awareness of the negative social consequences of overconsumption of alcohol. 
Exposure to humorous graphic images were utilized to establish new healthier attitudes and to 
increase personal protective measures such as consuming less alcohol to avoid the myriad 
negative consequences depicted in the media campaign. 

 
b. Assessment Tool; Student attitudes and beliefs about alcohol consumption were assessed pre and 

post LTUT media campaign using a sub-set from two nationally normed tools; the Alcohol 
Expectancies Questionnaire-Adolescent Instrument, part of the National Institute on Drug Abuse 
“Monitoring the Future Survey” and questions from the National Household Drug Use Survey.  
SCC Students from five cooperating course sections were offered extra-credit for completing a 
37 item survey sent to them at their home e-mail address.  An example of the assessment survey 
is attached as reference document.  

 
c. Criteria for Success; Following the “Less Than U Think”  media campaign students will 

demonstrate a 5% increase in their belief that when drinking alcohol; 
 

• People do not feel in control of their behavior. 
• People are more apt to do something they do not want to do. 
• People are at risk for harm when they drink to excess 

 
d. Identify Survey Limitations;  The student response rate varied greatly between the pre and post 

testing periods because  the post test was administered during the three days immediately before 
the Thanksgiving Holiday when students were less responsive to their academic requirements.  
The baseline (pre-test) sample size was 359 - the student response rate was 38.6% 
 The post-testing sample size was 263 - the student response rate was 28.3%. 
 This program was a great outreach tool for the SHWS; the “legs” to achieve the outcome were 
dependent on an outside provider.  Good rationale for creating a part-time position to provide 
Health Education and Outreach. 
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4. Implementation of Assessment Process: Who? How? When? 

 
a. Who Was Responsible? 

Coordination of the process was a joint effort between the Health Services Nurse Coordinator 
and the Program Evaluator from the ADEPT office at the County of Orange Health Care 
Agency. 
 
Dedicated students from the Associated Student Government, the Program Evaluation Specialist 
from Orange County Health Care Agency ADEPT offices and the Coordinator of Student Health 
Services helped post over 250 colorful normative LTUT media messages about the negative 
consequences of alcohol overconsumption.  In addition popular free promotional objects known 
as “SWAG” (Something We All Get) included neon colored sunglasses and Frisbees with the 
same “Less than U think” media messaging.  Items were handed out by ASG students free to any 
interested students at several points during a month long exposure phase. The kick-off event 
occurred during ASG’s Town Hall Meeting, there were three end-of-season Lady Hawks Soccer 
Games, and an ASG Fall Fest with music games and food. Additional Social Media buzz was 
created through the use of event images on Facebook, and YouTube.  The College Campus was 
transformed for maximum exposure over four weeks time 
 
Who contributed to success of the process? Four full-time tenure track Professors and one part-
time faculty member from SCC agreed participate by offering extra course credit for their 
students who completed the pre and post testing assessments. 
 

b. How was the assessment phase designed? 
Pre and Post-Media exposure testing was completed among students from five class sections.  
All testing was conducted exclusively online.  Permission for participation in the survey was 
obtained by the individual students by each of the faculty members.  Pre and Post media 
exposure data sets were collected, collated and reported back to Student Health Services through 
the personnel at the County of Orange Health Care Agency. 

 
 

c. When See attached Timeline for LTUT Implementation 
 
 

d. Identify what and who was evaluated;                                                                                                         
Student’s awareness and beliefs following the overconsumption of alcohol, i.e., 

• People do not feel in control of their behavior. 
• People are more apt to do something they do not want to do. 
• People are at risk for harm when they drink to excess. 

 
e. Outcomes were measured on a cohort of students provided through program cooperation of 

faculty in the following five course sections; Early Childhood Development, Anatomy and 
Physiology, Human Sexuality, Nutrition, Interpersonal Communications. Pre and post LTUT 
media-exposure testing was conducted online through the use of the student emails. 

 
f. Identify other programs that are assisting with the evaluation; Laura Buscemi-Beebe, Program 

Evaluation Specialist form ADEPT Offices at the County of Orange Health Care Agency was the 
liaison between the students and the Health Center Coordinator...  
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g. Identify who is the intended user of the data that will be collected; Student Health Services and 
the County of Orange Health Care Agency Alcohol  Prevention and Education and Training  

 

 
5.     Results and Analysis 

 
a. What was the exposure level of the LTUT Campaign?  

 
Are you aware of the Less Than You Think Campaign? 

 Pre-Test Post-Test Variance 
Yes 15% 52.1% 37.1% 
No 85.0% 47.9% 37%  

                       
The 15 % of students who were aware of LTUT prior to the media may have been actively 
involved with the Associated Student Government. Student’s awareness of the LTUT following 
the media campaign increased by 37%.  Students who were not initially aware of the media 
campaign increased awareness following the campaign by 37%.  These favorable variances are 
indicative that the media campaign provided adequate exposure 
 

b.  Because of the LTUT Media Campaign; 
 

I am more likely to think about the negative social consequences of binge drinking 
Awareness Pre-Test Post-Test Variance 
Strongly Agree 7.3% 18% 10.7%  
Agree 22.6% 24% 1%  
Neutral 60% 48% 12% 
Disagree 2.2% 6% 3.8% 
Strongly Disagree 0.3% 4% 3.7%  

 
Students were 12% more likely to think about the negative social consequences from binge drinking.           
After the media campaign students who were neutral on the question was reduced by 12% 
Less than 5% disagreed or strongly disagreed with the statement. 

 
c. When drinking alcohol… 

People do not feel in control of their behavior, they are more apt to do something they regret 
 Pre-Test Post-Test Variance 
True 75.8% 82.9% 5.1% 
False 24.2% 17.1% 7.1% 
 

Following the media campaign students who believed drinking alcohol caused them to engage in 
behaviors they later regretted increased by 5%.  Students who initially answered false were 
reduced by 7%.   

 
                   d. 

People often have trouble remembering what they did while they were drinking alcohol 
 Pre-Test Post-Test 
True 85.2% 87.1% 
False 4.8% 12.9% 
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There was a 2% increase in the belief that alcohol caused a reduction ability to recall what they did. 
 

6. Decisions and Recommendations; 
a. There was a 5% favorable variance in student’s beliefs and attitudes when drinking alcohol; 
     People do not feel in control of their behavior. 
     People are more apt to do something they do not want to do. 
     People are at risk for harm when they drink to excess. 

 
b. Summarize the decisions/recommendations made for each outcome;   

The LTUT campaign utilized a conventional pre-post assessment tool to determine change in 
student’s beliefs and attitudes about excessive use of alcohol after exposure to a normative media 
campaign.  The methods to achieve these outcomes required resources and labor not typically 
allocated to achieve the 5% favorable variance in student’s beliefs and attitudes.   

 
c. Identify the groups who participated in the discussion of the evidence that led to the 

recommendations and decisions.  Students who were part of the implementation team ware asked 
for their feedback without comment.  Orange County Health Care Agency was so pleased with 
the LTUT outcomes they secured support from Santa Ana College Student Health Services and 
implemented the LTUT program there for spring 2013. 
 

d. Summarize the suggestions for improving the assessment process. The timing of the post test 
was not ideal. The Thanksgiving Holiday cut the week short by two days, thus students were not 
attuned to the post test and our sample size was decreased by 96.  Altering the dates would be a 
better design with a comparable sample. The intensity of the LTUT Media Campaign requires 
both labor and supply resources that would not have been available without the direct support of 
the Orange County Health Care Agency ADEPT office.  A favorable 5% variance was achieved 
as set forth in the criteria for success; media campaigns like this one are clearly effective. 

 

7. Is high risk alcohol Prevention worth pursuing as a measurable Student Learning Outcome goal? 
According to the National Traffic Safety Administration (NTSA) there were 13.3 million licensed 
drivers between the ages of 15 and 20 years of age in 2011.  Motor vehicle crashes remain the 
leading cause of death for this age group. Among 15- to 20-year old drivers involved in fatal 
crashes, 33% of the drivers who were killed had been drinking and 28% who were killed in crashes 
had a BAC of .08 or higher. The importance of Prevention cannot be under estimated if an accident 
is averted because of this programming then effecting the beliefs and attitudes of students through 
this novel form of education remains a critically important annual goal.   Replication would likely 
require our own institutionalization of a dedicated part time Student Health Educator or 
alternatively a dependence on the resources secured through the valuable partnership with the 
Orange County Health Care Agency. 

 

 
                                       
 
 
 
 
 
Time line for Implementation of LTUT Fall 2012 


